GRUP SCOLAR “IOAN BUTEANU” 
GURAHONT, I. BUTEANU 11

317145 JUD. ARAD

ROMANIA

Title: European Gurahont – mine, yours and everybody else’s  
Scope: To develop the relationship school – comunity in order to disseminate European information and local values through media means, created and edited by the school’s students.  
Period: six months 

Partners involved: 
· The Agency for Payments and Interventions in Agriculture, Gurahont Centre 
· University of West “Vasile Goldis” Arad, Faculty of Humanistic Sciences - Journalism section 

· RDS/RCS Communication, Gurahont office  

PROJECT SUMMARY
a) The activities established for the project: 

1. Presenting the project at school and to the local authorities. 
2. Selecting teachers and students for the working groups: “EU’s Friends”; the etnofolkloric group: “The Treasures of Gurahont Area”; the editorial board: “Media Center Gura-Hont” (Gurahont – gura = mouth!). 
3. “EU’s Friends” training and functioning.
4. Constituting the etnofolkloric group “The Treasures of Gurahont Area” and valorising the folk materials in the area.
5. Organising a theoretical and practical course in mass-media for the students involved in the project.
6. Editing a new series of the school magazine by the editorial group “Media Center Gura-Hont”.
7. Installing and functioning of a radio station inside the school, taken care by the students.
8. Initialising and functioning of a local TV station, taken care by the students of the group “Media Center Gura-Hont”.
9. Creating and up-date-ing the school web page by some students from the group “Media Center Gura-Hont”.
10. Evaluating the development of the project at the level of the school and local community.
b) The results expected: 
· Stimulating the interest of the students for the local values and those of EU’s.
· Creating a data base and a museum collection about and with the etno-folkloric values and materials of Gurahont area.
· Developing students’ communicative skills through public means, by showing the realities, the local values and the new things promoted by EU.
· Daily radio shows containing news from the school’s activities, music, announcements, adds.
· Producing a monthly TV show of about 30 minutes about the local interest domains.
· Editing new series from the school magazine. 
· Dissemination of the local agro-tourist objectives by publishing some monographic dates about our area in a leaflet and on the internet.
· Translating the summaries of all internet-published materials into English and French.
· Determining a larger number of parents to access the school web page in order to get acquainted to their children’s results and frequency. 
c) Modalities of monitoring and evaluating the project results: 

· Monitoring the deadlines of the activities specified in the project throughout the whole period of the project.

· The results of the project will be evaluated by means of questionnaires applied to the target groups: students, parents and members of the local community. The questionnaire for the students will determine the quality and the interest manifested for the radio programme, for the magazine and for the webpage. The parents of the students will complete an electronic-format questionnaire where they will state their opinion about the quality and the content of the webpage. The parents, as well as the other members of the community will fill in a questionnaire regarding their interest in the TV programme and the level of audience. 

· The school magazine will be published in at least 100 copies for the 1st number that will be distributed to the students and to the members of the community.  
· Monitoring how many times the webpage and the database created by the students will be accessed; database containing information about EU, local etno-folkloric dates, touristic objectives of the area, the students’ school progress. 

· Finding a permanent place for an etno-folkloric museum and presenting as exhibits the materials gathered from the area by the students, members of “The Treasures of Gurahont Area” group. Parents, teachers, students and members of the local community and other people will be expected to visit it.   

· A calendar containing pictures with the local values of Gurahont area will be edited in at least 100 copies. It will also be available posted on the internet. 

· A final report will be advanced to the school administration, containing the activities, the results and modalities of continuing the project after the initial period of six months.  

d) The impact on the target group (students, teachers, local community and authorities), on the partners and school estimated at the end of the project:
· The students will know better and will cherish the traditions, the customs and the local folklore, being able to transfer to the next generations the local folk creations, and promoting the local characteristics in the European space. 

· The students working in the groups will spend an agreeable time while making the radio shows and TV programmes or editing the magazine. They will learn things of a real interest and utility for those willing to follow a career as a journalist or TV producer.  

· Parents will know better what are the expectations of the school from its students and will be able to communicate faster and more efficient with the teachers - school in general. Together with the rest of the local community, the students and their parents will be interested to find out information about EU and, through the TV programme they will keep up with the latest news in the area. 

· The teachers will benefit of the museum and the database and also a better communication with the parents of their students is expected.

· The teachers will be asked to help the students acquire and develop their skills and talents in extra-curricular activities. 

· Community members and local authorities will know better and value more the local traditions and the school being motivated to help in other future projects. 

· Locals that create traditional costumes, ceramics and other specific things will be made popular to the rest of the world. 
· The partners involved in the project will have the possibility to promote the interests of their organisations, at the local level, by the mass-media means created during the project. 
